
Social media offers an easy and powerful way to extend the local reach of your 
content, and increase the chances of opens, clicks, and leads. 

Here’s a simple social media strategy you can use to attract more readers and reach 
new prospects in just a few extra minutes a week.
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The four social media platforms that matter for small and mid-sized B2B companies are LinkedIn 
and Twitter. Many B2B businesses also use Google Plus and Facebook. 

Think about which of those platforms your prospects and clients use (ask them!), and focus your 
time and attention on those sites.

GO WHERE YOUR PROSPECTS ARE

Whenever you create new content, post it to your social accounts. You’ll instantly reach a new 
group of prospects you may not be able to reach in person, on the phone, or with email. 

You should also share other people’s content. It’ll help you develop a reputation a trusted broker 
of valuable information, provide a ready-made stream of content without forcing you to write tons 
of new stuff every week, and get you noticed by the people who wrote the content you’re sharing. 

In fact, the more you share on social media, the more attention you’ll draw to your own original 
content. While you’ll need to find the right mix for your business, a good rule of thumb is that two-
thirds of your social media content should be shared, and one-third should be original.

POST (AND SHARE)  HELPFUL, ENGAGING CONTENT

Posting frequently to your social accounts doesn't have to take a lot of your valuable time. 

Use tools like TweetDeck, Hootsuite, and Buffer allow you to automate your social media activity in 
just a few minutes a week. Web browser extensions let you add interesting blog posts and articles 
to your social media queue in one click.

LET TOOLS DO THE WORK FOR YOU

Your social media activity helps lead your prospects to your offers, solutions, and services. 

Use the content you post on social media to prompt your reader to take action on what you’re 
offering. If you share your latest blog post, include a call-to-action in that post that you can track 
and follow up on. Whenever you offer content via email and a landing page, post a link to that 
landing page to your social accounts.

USE YOUR POSTS TO PROMPT ACTION
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